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Facilitates the 
ow of information through 

the interaction of
people over internet-based 

applications. Their evolution 
has a positive impact on

social, economic, political, 
and technological domains.

Twitter, Facebook, and 
YouTube provided a large 

volume of data online

Social network

This sector has generated
transformations in which 

incorporating technological 
tools to deepen the 

relationship with citizens 
stands out (Criado & Rojas, 

2013). 
The implementation of 

different types of
e-governments impacts on 

the expectations of the 
citizen and the levels of trust.

Public organizations.

1. INTRODUCTION
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2. BACKGROUND

● Social applications can mobilize people

together around ideas and principles.

● Government institutes recognize the

importance of using social applications as tools

to convey a political or economic message.

● We visualize how influential networking

applications (e.g., Facebook, Instagram,

Twitter) and other tools are a means of

spreading information.

Social Networking and 
Communications

● Public information has two essential components:

the right to know and the right to transparency.

● These elements generate responsibility and

commitment from the government to generate

policies, laws, and decisions that favor social

welfare to break the daily tensions between

government and citizens.

● Social networks introduce new forms of

communication by allowing society the right to

express its opinion and generate debate in public

spaces.

Social Networking in the Military Field



The Ecuadorian Land Force collaborated to realize this 
study with the dissemination of an online survey 
addressed to active members.

The survey was conducted in December 2020.

The survey consisted of  five sections: i) 
demographic data, ii) use of social networks, iii) 
level of interaction, iv) usefulness of social 
networks and v) reason for non-use.

The dataset obtained is composed of 12.569 
answers. The population universe is based on a 
casual, incidental, or convenience sampling.

Therefore, the research is based on cross-sectional data..

3. METHODOLOGY

3.1. Data Acquisition
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3. METHODOLOGY

3.1. Data Analysis
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• The responses obtained from the survey 
were analyzed using IBM SPSS Statistics 
software. 

• The research findings are based on the
results of the questionnaires; for their
interpretation, statistical measures of
central tendency and frequencies are
considered.
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4. RESULTS
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4.1. Demographic Data
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4. RESULTS

4.2. Usefulness and Interactions in Social 
Networks

❖ Among military members who own a prole
on social networks, 65,40% access daily,
21,10% at least once a week, 11,40% less
frequently, and 2,20% at least once a month.

❖ Regardless of the hierarchical rank, the time
of use is concentrated in 15 to 30 minutes.

❖ Personal use" predominates in all social
networks, reaching an average of 80,69%.

❖ Regarding the ofcial social networks used by
the Army, Facebook (73,00%), Instagram
(13,70%) and Twitter (11,60%) stand out as
the most followed.
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4. RESULTS

4.2. Usefulness and Interactions in Social 
Networks

❖ 13% of respondents strongly agree that the
information published is of interest to them,
40% agree, 33% neither agree nor disagree,
5% disagree while 9% strongly disagree.

❖ Analyzing the preferred time for reviewing
social networks that contribute to military
activity, in the sample examined, it is
observed that 14,4% do it in the morning.

❖ Members of the Land Force consider the use
of social networks is beneficial in different
activities.
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4. RESULTS

4.3. Economic Impact of Social Networks

Cuenca et al.

This analysis considers the average
minutes of interaction in social
networks, the Unifed Monthly
Remuneration (UMR), and the number
of active members in the Army.

We can see that the monthly economic
impact is $ 1.808.965,36 and $
21.707.584,29 annually in total for all the
members of the Ecuadorian Land Force.
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5. DISCUSSION

❑ This study analyzed the use of social networks in the operational and strategic
management of the Ecuadorian Land Force. The surveys' results show that there is a
statistically significant association between age and variables such as the probability
of having a profile on social networks, frequency of use, and interest in the
information published in the Army’s official accounts. For these associations, an
inverted U pattern is observed, reaching the maximum point in the age range
between 31 and 40 years old.

❑ The level of use of social networks for professional purposes is low (between 2,95%
and 10,95%).

❑ For members of a Land Force, a set of good practices, awareness, image, and
consistent discipline with the institution they represent must be followed. The most
used social network is Facebook.

❑ The interaction in social networks of Land Force members is on average 6,95%. This
value, compared to the 5% of economic impact, is directly proportional. It is
determined that the use of financial resources is low, and therefore positive for the
Army.
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116. CONCLUSIONS

• This article performs an exploratory study on the use of social networks in the
Ecuadorian Land Force. Under a set of good practices in information security
and levels of discipline, it is possible to establish a positive presence in social
networks that a effects the levels of trust of the military force and society.

• The results show low levels of interaction of the members of the Ecuadorian
Land Force with the publications issued by the official accounts, even when the
published content is relevant to society.

• Economic impact of the expense associated with the remuneration of staff
for the use of social networks is positive, which entails important challenges
and opportunities to establish a presence in social networks



THANKS

12

Cuenca et al.


